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Name_________________________________  Class_______________________ Date____________
Directions: Read the following nonfiction article and analyze it for structure and persuasion techniques. 
Label: thesis, positional claims, types of evidence, opponent’s concerns, concessions, organization format, transitions, and call to action. Discuss the effectiveness of this persuasive essay. What can you infer about the possible author or intended audience? What phrasing supports your inferences? 
Typing Away Our Humanity

“I was shocked at that boy’s language,” said the 70 year old woman, shaking her head. “I can’t believe he’d write that.” 

“Yes, but you know Rob would never talk that way in front of you,” Lana whispered.

The silver-haired grandmother shook her head slowly with lips pursed in disgust. 


“Yeah,” jumped in an uncle. “I almost jumped on him for that. It’s just not right Lana.” He looked at the step-mother with accusatory eyes. “Somebody needs to tell Charlie that kind of language isn’t acceptable.”

The step-mom hesitated, careful with her words. “You’re right, his language is crude but I try to remind myself, most of his readers are his age—20-somethings--and that’s how they talk. How do you censor writing for ages 16-80 without losing what you really want to say?” 


The conversation went on and the family members shared their ideas on what should or should not be posted on the World Wide Web. They had identified a key problem with the latest publishing genre: How can someone write respectfully for a global audience in online casual communities? Social networking sites such as Facebook are the latest free way to publish one’s thoughts on a large scale. However, the genre format obscures how to respectfully address such a diverse audience. This leads most writers to either compose as if talking with a close friend all the time or to have to write for a generic polite audience all the time. There isn’t any in between and this creates a host of different problems. A writer has limited control of who views her posts and pictures thereby risking offending readers, endangering her privacy and sometimes her life.

Traditional genres allow a writer to control (or at least reasonably predict) the demographics and of his or her audience. This helps the writer plan how to best communicate his or her message to the audience. When the audience is targeted it is reasonable to know what language is or is not appropriate and what topics and strategies will endear or outrage the readers. Yet, on Facebook a writer has an unpredictable market. 
Certainly, it is true that the individual gets to approve who will or won’t view personal information in a general search. A Facebook user may tighten security measures up front. For example, searchable information from one’s profile page can be limited to name, picture, and one or two tidbits such as hometown, relationship status, etc. Next, an interested potential friend must request access to see the rest of the information. Still, even a picture may be offensive to the global audience. It depends on the picture, doesn’t it? What a teenager might find amusing may not be to his grandmother, ex-girlfriend, potential college admissions, or the police. What would a grandparent think of a picture of a minor drinking? What would a potential employer think of racist tattoos?

In Facebook, you can choose to “accept” or “ignore” someone’s request to be a “friend.” The problem area is that there are no other categories for acceptance. Hence, whether it is a family member, peer, boss, or preacher, all will view the same information that is posted. Suddenly topics, language, and life events recorded are shared as a one size fits all and that can cause problems. 

 
Consider the following post by a 23 year old:
Rob: Dear sober me,
This is buzzed me quickly becoming drunk me. Sorry about your hands that was my bad. I will send you a text about what happened. Drunk me got in a fight with buzzed me and we decided it was a wise idea to ride your dirt bike. It was ding sweet. Drunk me is fun when you let him out to play. 

Randa and 2 others like this.
Aaron: you are a very strange character. . .
Rob: I've been drinking. Ha. 
Ann: Yes and now mommy and the world knows. So much for you ‘not being a drinker’, eh? Lol. 
So, what is the issue with this post? After all, two of the “friends” gave it a thumbs up of approval. The problems are that a family member learned through the text she had been lied to, there is an ambiguous hint at damage to the boy’s hands, and potentially most damaging is the admittance of the young man driving a motor vehicle while intoxicated. Is that post really intended for everyone on the friends list? (Some people have 300 to 400 “friends” of all ages that are receiving these updates daily.) Are “friends” supposed to know when they are not part of the intended recipients and therefore restrain from negative reactions? It seems like eavesdropping. “Friends” might read things that shock them and things that might never have been brought up in a one-on-one conversation all because there is only voice used to post general comments to everyone in the community.

Online relationships with a variety of people at the same time in an informal network like Facebook should be handled with care. Though this venue is a fun, free way to keep in contact with long distance relatives and friends, it has also become a way to post frustrations in relationship as well. Whereas people used to talk out frustrations face to face and immediately see the pain brought to a loved one, now these arguments have moved from face to phone, to text, to finally Facebook. One girl posted that she hated her sister and flavored the post with many colorful descriptions of supposed actions by the sister. Those words will be there for any “friend” to read, comment upon, copy and paste, forever. Imagine how the accused would feel knowing her private business is now public? “. . . You must clothe yourselves with tenderhearted mercy, kindness, humility, gentleness, and patience” (NLT Colossians 3:12).
There is a way to send a private message instead of posting it the world but that doesn’t seem to be used often. The ease of posting to the general reader with blunt harmful language now lands forever on the walls of the Internet for all to see. What if the fight had only been based on gossip or misinformation? Pulling more people in to the disagreement only makes it harder to resolve and move past. Correctly using the technology platform is a key but that also is based on respectfully choosing to narrow the audience; this would require patience and a little revision.
The problem even at times occurs on Facebook page set up by organizations. Some colleges are using Facebook to build relationships before face to face meetings. Cornell University has established a home page where students and professors alike can begin to get to know each other. Kevin Kim, freshmen class of 2013 reveals, “I’ve already met a lot of my future classmates and people in my major” (Cornell). Likewise, Jason Locke, director of undergraduate admissions is a strong advocate of the social networking arena. “Facebook most likely contributes positively to Cornell’s image. I would also add that given the significant number of information sources available to students today, Facebook is just one of many sources that prospective students can and will use in forming their impressions of Cornell.”  Obviously the authors of Cornell’s site have a clear target audience: potential students. Their chosen language and topics are timely and intriguing. 
Cornell University Orientation goes green!
This year's orientation is being billed as the greenest ever, with more than a dozen 
sustainability-related events, including a Beebe Lake cleanup with the 
national service fraternity Alpha Phi Omega Aug. 23 at 1 p.m.
farmers' market and sustainability fair on Rawlings Green Aug. 24 from 
noon to 5 p.m.; and student group presentations about sustainability 
across campus Aug. 24 at 5:30 p.m. in the Carol Tatkon Center. But are the students who respond to the topics aware that their language and positions may be under scrutiny which could influence their enrollment or future jobs? Again it goes back to the “friends” status. Admissions personnel at various colleges are researching prospective students’ home profiles for risky or embarrassing behavior and calling parents to have serious discussions before approving applicants. One person wrote the following response to the “Green Orientation” announcement.
Anonymous: For the love of God (or however you define your higher power), STOP USING THE TERM "GREEN", when you are doing things like “thrift sales”, a tour of the gardens, a clean up a Beebe Lake, just tell it like it is, you are doing your part for everyone. . .We all know how to do our share. We don’t need anyone to praise us or give “bill us as”. You want a cookie Cornell for being ‘Green’?  like "thrift sales of old cloths and electronics", a tour of the gardens, a clean up a Beebe Lake, just tell it like it is, you are doing your part for everyone. This term "Green" needs to die here and now. we all grew up knowing that we needed to turn off the water while brushing our teeth, rinse out our cans and recycle them, reduce our waste, don't litter, etc... I wil not mention the biggest lier's name of all time that help bring the terms "climate change" and "Global Warming" and "Green" into existence. His hypocrisy is the best example of how these “Green” activists truly live their lives. His electric bill per month is more than most people make in a year. So the next time you want to say “Green”, please don’t. We all know how to do our share. We don't need anyone to praise us or give" bill us as". You want a cookie Cornell for being "Green"? 

What does this reveal about the writer? What if this was a college applicant instead of an alum? One response to Anonymous’ post also could raise flags. “[Anonymous] seems to be a troubled soul. I hope he can find peace soon. I'm in a program that has helped me. There is help out there” (Fritz). This woman, attempting to lighten the mood, could be throwing red flags toward potential employers for implying she was involved in therapy. Right or wrong this is how the information is being used and why responses to global audiences need to be reviewed carefully before submitting.
Corporations are also using the networks but not just for advertisement. “A survey in June 2010 by careerbuilder.com found that 45 percent of employers used social network sites to research job candidates and that Facebook, which says it has 250 million users worldwide, was their site of choice” (“Barack Obama Warns U.S.”). Of that 45 percent, 35 percent found objectionable content which gave them enough doubt to reject candidates for jobs. Examples of inappropriate information included “inappropriate photographs, information about the applicants’ drinking or drug use, or bad mouthing of previous employers, co-workers or clients” (“Barack Obama Warns U.S.”). Bad mouthing previous employers or co-workers is a no-no? What about the fifth amendment and free speech? 
No one is saying Facebook users don’t have the right to say whatever they want, however, every post does hint at one’s personality and life choices. After all, one of the “requirements” every user agrees to before setting up an account is to represent himself or herself accurately. “[No user can] falsely state or otherwise misrepresent yourself, your age or your affiliation with any person or entity” (Breen). Why would a company hire a person who has revealed himself as being argumentative, vindictive, or selfish? They wouldn’t. Again, posting general comments for the world to see without streamlining the thoughts based on the potential audience can be detrimental.
Even attorneys are using Facebook now for building cases and researching evidence. A Rhode Island drunk driving incident in which a minor severely injured another youth had his light sentence trumped to two years in a state prison. Why? “Two weeks after the accident, while his victim was still in the hospital, the youth posted photos on Facebook of himself at a Halloween party, prancing around in a prisoner costume. He was sentenced to two years in state prison” (Tucker). Apparently, the jury found no humor in the boy making light of hospitalizing another person. 
Finally, the potential for people to be using fake identities on social networking sites is always present. When people post that they are angry with family members it sends flags up for child molesters and those who would take advantage of someone needing a “friend.” One incident involved a person named Peter Cartwright. He presented himself as a 19 year old on-line but in reality was Peter Chapman—a 33 year old registered sex offender. What was he doing online? Looking for a girl like 17 year old Ashleigh. Online they became friends, sent texts, commiserated about how rough life is for young people. Then after meeting, he raped and murdered her (“The Dangers of Facebook”). True, many adults now meet and end up married on dating sites but that is through a screened process. Facebook only asks for a valid e-mail address and bingo! A friend is suddenly available. What did Ashleigh post that helped Peter zero in on her as a likely target? It had to be a general post first of uncensored frustration and loneliness that caught his eye and caused him to request to be her friend. Again, what is appropriate for a global audience to read? 
How to address a global audience isn’t a new problem online problem. There have been online discussion boards and blogs in the last five years as well as general web pages that people of all ages have created. The problem however is magnified because of the variety of people who have joined general social networking sites such as MySpace and Facebook. Youths, parents, grandparents, alumni, businesses, college admissions personnel as well as human resource directors for professions of all sizes, not to mention criminals use Facebook. Because Facebook has developed without one clear motive like business networks like LinkedIn there is no predetermined language or topic etiquette. It is a free-for all, a gigantic world party where some writers don’t seem to remember who might be reading every post and what the personal and professional consequences may be.
Facebook and social networks do have a place and a use. Yet, users need to be informed about the true consequences for this new genre and unpredictable audience before more families and friendships disintegrate because of quick slanderous posts and before our future generation ruin their future career options because of childhood carefree posts. 
Who is then responsible for teaching new users? Who is responsible for teaching general communication manners like how to answer a phone politely? Yes, it comes back to the home upbringing and unfortunately adding one more requirement to the public schools. One set of parents made access to Facebook for their sons age 17 and 14 conditional. To be able to use it, their parents had to be “friends” and the sons had to use a dictionary to increase the accuracy of their spelling while posting. This helped keep language, topics, and presentation acceptable. Several schools have convinced their administration to allow Facebook etiquette to be part of their required computer class. 

In person, people only get one chance to make an impression. On Facebook your posts are visible forever and every post leaves some impression. “Research found more than eight out of 10 under-25s are more likely to text than call” (“Literacy Changes Lives,” 23 January 2004). This would mean the same age group would be enticed to text to a larger audience all at once through Twitter or social networking sites in turn. With that large of a percentage turning to electronic genres for communication, shouldn’t there be guidance on its usage? Doctor’s prescriptions come with warnings and directions. The Internet is a lot easier to access and can cause both emotional and physical pain perhaps even quicker. 
Teens and adults should demand schools teach students how to maneuver through online Internet communities in a safe and respectful way. Many people think their small group of approved “friends” makes them impermeable to the ills of the Internet. But many users don’t realize that every time there is an update to the general site all personal user security settings are automatically reset back to no restrictions. If an individual user doesn’t catch when there has been an update, he or she may type for weeks exposed to the global community and the dangers that lurk there. How can the nation overlook the damage being done by writing to a general audience as a friendly peer? This new publishing venue must be addressed and quickly. To dismiss the likelihood of negative reactions across a global audience and label Big Brother “a friend” is to spit upon the spirit which makes humans different than drones. Keep the humanity in human interaction in person as well as online. 
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